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ATTRIBUTE DETAILS

» Enterprise SaaS provider of an Al-first customer support platform (recently rebranded corporate entity

Who They Are . . .
to Fin), growth stage (>$400M ARR) with mid-hundreds headcount.
Location San Francisco, CA & Dublin, Ireland
« Intercom Suite: Customer conversation platform combining live chat, help desk, and Al-powered
What They .
automation.
Make/Sell . . .
« Fin Al Agent ($0.99/resolved conversation) and Fin Operator (Al-for-Al management tool).
 Positioned as an "Al-first customer conversation platform," actively shedding legacy "help-desk"
baggage.
Market « Hybrid PLG and Enterprise sales motion targeting SaaS and e-commerce firms with $30M-$200M
Positioning ARR.

» Crossed $400M ARR in early 2026 and raised $250M in venture debt from Hercules Capital (Mar
2026) to fund Al expansion.

» Scaling enterprise sales against entrenched legacy competitors (e.g., Zendesk) — We build done-for-
you competitive intelligence and battle cards in 3-7 days to arm their 12 new Enterprise AEs.
» Fragmented GTM stack (ZoomInfo/6sense) leaving data accuracy gaps for complex buying

Top Pain Points committees — We provide precise decision-maker mapping so reps spend time selling Fin, not
researching.
« Expanding into new regions (EMEA/Berlin R&D hub) exposes localized data flaws — We deliver
accurate, localized Cl to help reps defend the $132/seat Expert tier in new markets.

« Target: Laurie Borgen (VP Digital Marketing), Des Traynor (CSO), Eoghan McCabe (CEO).

Best Outreach
« Hook: Congratulate on the Fin rebrand and $250M raise, then pivot to arming their 12 new Enterprise

Angle
g AEs with custom Zendesk battle cards to accelerate upmarket wins.

Next Ste » Send Touch 1 email to Laurie Borgen proposing a Tuesday 10:00 AM Zoom to review a sample
X
P Zendesk battle card.
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